The Company is engaged in the business of Marketing, Selling , Distribution and
Trading of Lifestyle Products, mainly available in European Countries, Commodities
(Metal and Precious Metals ), and Finance Option Products besides having strategic
investment in reputed corporate. The Company Intends to further consolidate in the
business of trading of commodities in newel opportunities through E — Trading and E
— Handling of commodities. The Company aims at improving its position further by
achieving sustainable and viable growth rate through excellence in all its activities,
generating optimum profits through total satisfaction of shareholders, customers,
suppliers, employees and society.

The Company’s objectives are to develop core competencies in selected areas of
Lifestyle Products, Commodities (Metal and Precious Metals), and in Financial Option
Products, to exploit the market opportunities in these areas to the best advantage of
the Company. The company also intends to continuously undertake horizontal and
vertical diversifications thereby enabling sustained growth of business and to make
best use of financial strength of the Company in expanding its business. The
Company’s objective is also to lay emphasis on quality of services to customers with
professionalism and efficiency, so as to develop long-term business relationship with
buyers and suppliers and to promote development of trade related infrastructure.



MMTC

CORPORATE MISSION

As the largest trading company of India and a major trading company of Asia, MMTC
aims at improving its position further by achieving sustainable and viable growth rate
through excellence in all its activities, generating optimum profits through total
satisfaction of shareholders, customers, suppliers, employees and society.

CORPORATE OBJECTIVES

1. To be a leading International Trading House in India operating in the
competitive global trading environment, with focus on "bulk" as core
competency and to improve returns on capital employed.

2. To retain the position of single largest trader in the country for product lines
like minerals, metals and precious metals.

3. To promote development of trade-related infrastructure.

4. To provide support services to the medium and small scale sectors.

5. To render high quality of service to all categories of customers with
professionalism and efficiency.

6. To streamline system within the company for settlement of commercial
disputes.

7. To upgrade employee skills for achieving higher productivity.

RTC

FUNCTIONS & DUTIES



STC is engaged in exports, imports and domestic trading activities in a large number
of items.

The Corporation exports a diverse range of items to countries all over the world. Its
export basket includes wheat, rice, castor oil, castor seed, tea, coffee, jute goods,
spices, sugar, other agro products, chemicals, drugs, pharmaceuticals, iron ore, light
engineering goods, construction materials, consumer goods, sports goods, processed
foods, marine products, textiles, garments, leatherware, steel raw materials etc. The
Corporation is also the nodal agency for counter trade commitments against
Government purchases.

Major items of import by STC include gold, silver, edible oils, pulses, sugar, fertilizers,
metals, minerals, hydro-carbons, petro products, FMCG Goods and IT products. The
Corporation arranges imports of crucial raw materials as and when needed by the
Indian consumer or industry. It also undertakes import of technical and security
equipment on behalf of Forensic Science Laboratories, State Police and Intelligence
Departments and Paramilitary Organizations against specific requests.

The Corporation also undertakes domestic trading in a limited way. In addition to
supply of tea and pulses to Defence, major items traded by STC in domestic market
include raw jute, edible oils, oilseeds, maize/coarse grains, petrochemicals and
hydrocarbons.

Besides above, the Corporation is also asked by the Govt. from time to time to
undertake on its behalf, the following types of activities :

Import of essential items of mass consumption such as wheat, edible oils, sugar,
pulses, etc. to meet domestic shortages

- Handling counter trade commitments against bulk purchases made by various Govt.
Departments.

- Undertake domestic market intervention operations to check the prices of certain
commodities such as rubber, tobacco, shellac, etc. from falling below a specified level

and to ensure remunerative prices of the produce to the farmers.

- Implementing bilateral trade arrangements entered into by the Govt. of India with
the Governments of other countries.

- Handling despatch of aid consignments/Govt. grants.



- Handling consignments received as aid from various external agencies such as edible
oils from USAID, CARE, etc.

STC also plays a promotional role in enhancing the country’s foreign trade. The
Corporation keeps diversifying into new areas of trade and exploring new markets
with a view to sustain itself in the highly competitive global trading environment.
MISSION

To emerge as one of the largest global trading companies with international standards
of excellence nurturing a blend of quality, business ethics and proactive enthusiasm to
enhance stakeholder’s value.

CORPORATE OBJECTIVES

- To develop core competencies in selected areas of exports and exploit the market
opportunities in these areas to the best advantage of the Corporation.

- To continuously undertake horizontal and vertical diversifications thereby enabling
sustained growth of business.

- To make best use of financial strength of the Corporation in expanding its business.

- To lay emphasis on quality of services to customers so as to develop long-term
business relationship with buyers and suppliers in and outside the country.

- To undertake market intervention operation as and when advised by the
Government of India.

- To create new infrastructure and make optimum utilisation of infrastructure
available with the Corporation.

- To strive to pay adequate returns to the stakeholders.

- To fulfil Corporation’s social responsibility by following ethical business practices
and reinforcing commitment to customers, employees, partners and communities.

- To undertake on a continuous basis training / re-training of existing manpower and
induct professionally qualified young talent so as to create a cadre of highly
professional and motivated managers.



- To ensure an efficient and streamlined system of operations, with minimum
transaction costs.
- To act as a facilitator to small and medium exporters and importers.,



